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About
LS Creative

LS Creative: Your Vision, Our Design
LS Creative is a design studio dedicated to elevating your brand. More than just design; 
we’re committed to transforming your ideas into stunning visual realities.

At LS Creative, we believe that great design is more than just aesthetics; it’s a strategic 
tool that drives results. 

Ready to take your brand to the next level? Contact us today to discuss your project and 
see how we can help you achieve your goals. Let’s create something amazing together. 

Beyond Design
LS Creative is more than just a design studio. We’re a team of passionate individuals who 
are dedicated to helping our clients succeed. We offer a range of services to support your 
marketing efforts, including:

Services
Logo Design: 
Your brand’s first impression. We create distinctive logos that encapsulate your essence and 
leave a lasting mark. 

Print Design: 
From business cards to brochures and posters, we produce high-quality print materials that 
captivate and inform. 

Website Design: 
A digital store front that showcases your brand. We design responsive websites that are visually 
appealing and user-friendly.

Exhibition Design: 
Create immersive brand experiences. We design eye-catching exhibition stands that draw 
attention and generate leads.
Social Media Graphics: Engage your audience on social media with visually appealing graphics.

Illustration: 
Bring your ideas to life with custom illustrations that add a unique touch to your brand.

Content Creation: 
Produce engaging content that drives traffic to your website and social media channels.



Work

Our client Total Machining Solutions recently asked us to modernise their website, 
marketing material and exhibition visuals to better represent their new ventures into large 
scale 3D printing.
With clients such as Marvel, Disney, Red-bull and F1, they are one of the country’s leading  
large scale 3D print and 5axis CNC machine services.

*3D rendering of potential exhibition stand



View
Machine Building Live Oct 2025

About Machine Building Live:
MachineBuilding.Live is where manufacturing industry meets to discover, discuss, compare 
and evaluate all the latest innovations and advances in factory automation and machine 
building. By visiting MachineBuilding.Live, machine builders, systems integrators and 
senior manufacturing industry executives can establish, enhance or initiate their factory 
automation pathways by embracing the latest developments in a fast-moving montage of 
the very latest technologies.  

Supported by TEN
The Engineering Network (TEN) is a family run business established in 2020 by 
experienced manufacturing industry magazine and event experts Luke Webster and 
Mark Newby. Today, the business is proud to include top-level colleagues with substantial 
industry experience.

To maximize the reach and impact of your online exhibition, Search Engine Optimization (SEO) 
is crucial. By optimizing your content with relevant keywords, you can improve your exhibition’s 
visibility in search engine results, attract targeted traffic, and enhance user experience. 

Key SEO Strategies:
Keyword Research:
Identify relevant keywords and phrases.
Optimized Content:
Create high-quality content with natural keyword integration.
Meta Tags:
Craft compelling meta titles and descriptions.
Image Optimization:
Optimize images with descriptive file names and alt text.
Backlinks:
Build high-quality backlinks.
Mobile Optimization:
Ensure mobile-friendliness.
Social Media Promotion:
Share your exhibition on social media.

By implementing these strategies, you can boost your online exhibition’s visibility and attract a 
global audience. 

Competition
SEO



Score Easy fixes
The description of your homepage has 637 characters. 
Most search engines will truncate meta description to 160 
characters as below. 
A focused, one day event for machine builders, systems 
integrators and OEMs seeking to automate their processes. 
Machine Building Live takes place at the National Motorcycle 
Museum, adjacent to the NEC, Birmingham on Wednesday 
2nd October 2024. Visitors benefit from easy access to the 
venue, abundant free parking immediately outside the event, 
a free breakfa...

No H1 tag was found on your homepage. For the best SEO 
results there should be exactly one H1 tag on each page.

Some images on your homepage have no alt attribute. (11) 

WWW Canonicalization does your site appear on more than 
one URL?
The www and non-www versions of your URL are not 
redirected to the same site.

No mobile menu with constant call to action site wide
encouraging registration Register Now



Comp
While your exhibition boasts a captivating array of exhibits and engaging experiences, 
your competitor’s superior SEO score poses a significant challenge. 

Their optimized website and content are likely to rank higher in search engine results 
pages (SERPs), attracting a larger audience and potentially overshadowing our efforts. 

This could lead to reduced visibility for your exhibition, despite its inherent value. 

To overcome this challenge, we suggest implementing a more robust SEO strategy, 
focusing on keyword optimization, high-quality content creation, and strategic 
backlink building. 
By doing so, you can improve your online visibility and attract a wider audience, 
ensuring the success of our exhibition. 

https://www.engineeringdesignshow.co.uk/ https://www.ppmashow.co.uk/

https://www.roboticsandautomation.co.uk/ https://www.smartmanufacturingweek.com



Print
LS Creative can leverage any new high-quality website content to serve as a 
cornerstone for a cohesive marketing strategy. 

By crafting engaging and informative web content, you can establish brand credibility 
and attract more potential exhibitors and visitors. This strong online presence can then 
be seamlessly integrated with traditional marketing materials like brochures, exhibition 
signage, delegate lanyards, exhibition stands, and promotional goods. 

By incorporating consistent branding elements and messaging across all platforms, 
LS Creative can create a unified brand identity. Furthermore, co-branding with TEN 
Publishing and Events can amplify the impact of these marketing efforts, reaching a 
wider audience and strengthening brand recognition for both exhibition and promoter 
within the engineering industry. 



Building our future



Brand
Building a stronger brand and fostering customer loyalty is significantly impacted by 
consistent use of design and brand assets.

When a brand consistently employs its logo, colour palette, typography, and imagery 
across all touch-points, it creates a recognizable and cohesive brand identity. This 
consistency builds trust and familiarity among customers, making them more likely 
to choose the brand over competitors. Additionally, consistent use of brand assets 
enhances brand recall, ensuring that the brand stays top-of-mind for customers when 
making purchasing decisions. 

By delivering a seamless and unified brand experience, businesses can strengthen their 
brand reputation, increase customer satisfaction, and ultimately drive long-term loyalty.

Even with MachineBuilding.Live there needs to be a stronger attachment to an identity to 
build future interest and loyalty from delegates

TEN
The Engineering Network’s (TEN) lack of a defined brand identity could hinder the achievement 
of desired partnership outcomes with Machine Building Live and other events. Without a clear 
brand identity, TEN may struggle to effectively communicate its value proposition and align with 
the event’s goals. This could lead to a diminished impact on the target audience. Ultimately, this 
could compromise the overall success of the partnership and limit the potential benefits for both 
TEN and the event organizers.

Without a strong brand identity, TEN may struggle to be recognized and remembered by 
potential partners and attendees. This could lead to missed opportunities and difficulty in 
establishing long-term relationships. Without a clear brand message and consistent messaging, 
potential partners may question TEN’s reliability and professionalism. Furthermore, without 
a strong brand identity, it will be difficult for TEN to cultivate brand loyalty among attendees 
and partners. This could result in difficulty attracting repeat attendees and securing future 
partnerships. Finally, without a unique brand identity, TEN may struggle to differentiate itself 
from competitors in the engineering and manufacturing industry. This could make it harder to 
attract partners and attendees who are looking for a unique and valuable experience.

To mitigate these risks, TEN should consider strengthening its brand identity to clearly 
communicates its values, mission, and unique selling points. This could include creating a 
stronger brand logo, developing a consistent brand voice and messaging, and establishing a 
stronger online voice. By investing in a strong brand identity, TEN can increase its visibility, build 
trust with partners and customers, and ultimately drive long-term success.



Social LS Creative and Optic Media Partner Up for MachineBuilding.Live

LS Creative and Optic Media are proud of their strategic partnership to hopefully amplify the 
impact of MachineBuilding.Live. This collaboration leverages the strengths of both companies, 
ensuring a cohesive and engaging experience for delegates both during and after the event.

Through targeted attendee interviews and surveys, LS Creative could capture the essence of 
MachineBuilding.Live, uncovering key takeaways, shared experiences from past exhibitions, and 
the most impactful aspects of the events. This valuable data will then be entrusted to the visual 
storytelling experts at Optic Media.

Optic Media will transform the raw data into a compelling content narrative. Imagine thought-
provoking info-graphics shared on LinkedIn, sparking insightful discussions amongst delegates. 
On Instagram, captivating photos and concise video snippets will capture the energy and 
innovation of MachineBuilding.Live, leaving attendees eager to share their experiences and foster 
connections.

By establishing a consistent voice across all platforms, online and in print, LS Creative and Optic 
Media will ensure MachineBuilding.Live’s legacy extends far beyond the event’s conclusion. This 
collaborative effort goes beyond mere documentation; it fosters a vibrant online community 
where delegates can connect, share ideas, and continue the conversations that began at 
MachineBuilding.Live. This partnership promises to not only enrich the event experience but also 
cultivate a lasting network of industry professionals, united by the shared passion for the future 
of machine building. 



Sumup
LS Creative Proposal: Elevating TEN and Machine Building Live

Summary
This document serves as both a summary of how we can help Machine Building Live 
& TEN but also showcases how we have worked with clients to produce a consistent 
brand identity across digital and print media. Additionally this document itself 
demonstrates how we work to deliver information through clear and defined design.

Understanding
TEN and Machine Building Live occupy a unique position within the engineering and 
manufacturing sector. To fully realize their potential, a strategic approach is needed to 
enhance brand awareness, drive audience engagement, and foster industry leadership. 

Digital Marketing
Website Optimization: Redesign and optimize the website to improve user experience, 
SEO, and mobile responsiveness.
Content Marketing: Create high-quality, informative content, such as blog posts, articles, 
and case studies, to attract and engage the target audience.

Assets
Social Media Marketing: Leverage social media platforms to build a strong online presence, 
foster community engagement, and share industry insights.
Email Marketing: Develop targeted email campaigns to nurture leads, promote events, and share 
valuable content.
Search Engine Optimization (SEO): Implement robust SEO strategies to improve organic search 
visibility and drive targeted traffic to the website.

Video Production
Corporate Videos: Produce high-quality corporate videos to showcase the brand story, company 
culture, and client testimonials.
Event Videos: Capture the essence of events through professional video production, including 
live streaming, highlight reels, and social media content.
Print and Collateral
Brand Collateral: Design and produce high-quality brand collateral, such as business cards, 
letterheads, and presentation materials.
Event Materials: Create visually appealing event materials, including brochures, flyers, and 
posters.
Promotional Materials: Develop promotional materials, such as giveaways and merchandise, to 
enhance brand visibility and engagement.

Why Choose LS Creative?
LS Creative brings a wealth of experience and expertise to the table. Our team is passionate 
about delivering innovative and effective marketing solutions. We are committed to building 
strong, long-term relationships with our clients and exceeding expectations. 



https://www.lscreative.co.uk
lee@lscreative.co.uk

07989391869
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